
"This document has been prepared with support of  the European Commission however it reflects the views only 

of the authors, and the Commission cannot be held responsible for any use which may be made of the information 

contained therein."  

 

 

  

Nome del progetto: “ Sviluppo delle competenze chiave degli adulti attraverso 

l'innovazione.  

Programma di educazione del consumatore ”                                                                                                        

Numero del contratto: 2018-1-SK01-KA204-046393       

Author: Flavia Cavalero  

 

 

Methodology for verifying the development of key competences 

Advertising and consumer behavior 

 

 

Ability to criticize and decode advertising: learn new possibilities (understand how it is possible 

to learn to perform tasks that are never addressed and how important it is to know how to do it) 

(Social and Civic Key Competencies). 

In order to assess development of Social and Civic Competences the teacher can create a grid 

that facilitates the evaluation by inserting the elements that he/she considers significant for the 

purpose of the evaluation itself . As example: 

 

ASSESSMENT OF THE DEVELOPMENT 

OF CIVIC AND SOCIAL COMPETENCES 

Level One Level Two Level Three  

He/she has understood 

that advertising modifies 

reality in order to 

improve product quality 

He understood that 

advertising modifies reality 

in order to improve the 

quality of the product and 

recognizes how it does it 

He understood that 

advertising modifies reality in 

order to improve the quality of 

the product and recognizes 

how it does it and understands 

the underlying strategy 

Describes the different 

types of advertising 

based on distribution 

channels (TV, radio, 

print, telematics, road ...) 

He/She knows which 

different strategies are 

used based on the 

transmission channels if 

helped 

He/She knows which different 

strategies are used based on 

the transmission channels and 

know how advertising works 

(what are the basic 
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mechanisms, such as the use 

of color, music ...)  

Explain the differences 

between the types of 

advertising with the help 

needed 

Use some knowledge 

gained in the examination 

of advertisements 

Using the knowledge acquired 

during the course, he/she is 

able to analyze advertisements 

independently.He/she knows 

correlation between factors of 

daily life and he/she is able to 

decode the advertisement 

Table n.1. Observation sheet for assessment of Social and Civic Competencies 

 

 

Educational objectives: Use language in a positive manner and  in a creative way (for example 

through metaphors to better express oneself) (Communication in mother tongue)  

 

ASSESSMENT   OF DEVELOPMENT 

OF COMMUNICATION IN MOTHER TONGUE 

Level One Level Two Level Three 

Participates in a 

discussion when asked, 

although the student uses 

poor vocabulary in the 

native language, he/she 

has  

Voluntarilly participates in  

a discussion and he/she has 

greatly improved his/her 

expressive ability 

Actively participates  in 

a discussion and generate 

good ideas  

Conveys  a messages to 

other students  

Conveys messages and 

adds an opinions to other 

students and teacher, but 

only uses a concrete 

language 

Conveys message to other 

people and teacher, is able to 

justifies his/her opinions and 

use abstract language to better 

explain itself 

Expresses an opinion, 

experience and attitudes 

by less coherent way 

Expresses an opinion, 

experience and attitudes by 

coherent way 

He/She is able to explain what 

he learned, to search for and 

process informations and 

he/she is able to decode the 

advertisements 

Table n.2. Observation sheet for assessment of Communication in Mother Tongue 

 

 


